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L a dolce vita. 
We all crave the sweet life 

that is reflected so well in the 
Mediterranean. While we can’t 
always be in wine country or off 
at Grape Camp, we can bring 
those memories home through 
art. Wine art is definitely a 
growing niche in the industry, 
just as the overall wine market 
continues to rise. 

“Wine is such a huge part of 
people’s lives,” said artist Eric Christensen. 
“I try to recreate the environment of someone 
who loves the good life—having friends over, 
enjoying great food and wine.”

Christensen only produces about 15-
18 paintings per year and each one takes 
about 100-120 hours to create. He begins 
by photographing combinations of wines, 
fruit, vegetables and other props to use as a 
guideline and to make sure he gets the reflective 
light correct. 

Christensen developed a unique way of painting 
watercolors, layering them in ways most artists do 
with oils. “I was poor when I started my art career, and all 
I had were some very expensive papers and watercolors,” 
Christensen said. “The two typically didn’t go together.  
I had to figure out how to make them work.” 

Jake Brezeale, gallery director of Signature Artists 
Gallery at the Miracle Mile Shops at Planet Hollywood 
which represents Christensen in Las Vegas, says “He’s on 
fire! We’re selling about 30-40 pieces a month.”

Christensen’s work is sold as limited edition giclees for 
$1,900 - $3,000. His originals run $18,000 - $30,000. 

Scott Jacobs also paints wine that’s so real you could 
reach out and drink it. His preferred medium is acrylic, 
although he also uses watercolor, oil and gouache. 

You might recognize his work as the official artist 
for Harley Davidson motorcycles. He’s also the official 

artist for Corvette and Marilyn Monroe 
wines. And, in a very Vegas way, he’s now 

the official artist for Elvis Presley estate 
wines. His newest release, Jailhouse 
Red, is due out in November.

“I’m self-taught, but I learn 
something new with every painting,” 
says Jacobs. “What a great feeling to 
know that you touch someone with 

what you do. This is my life’s work 
and I want people to feel they’ve 

made a good investment.”
Jacobs’s original paintings can take 200-

300 hours to complete, so it’s no surprise that 
there’s a three-year waiting list for his originals. His 

limited edition giclees sell for $1,295 - $1,850, 
and originals can be purchased for $35,000 up 
to $100,000. He’s now developing a series of 
hand colored etchings that are expected to 
sell on average for about $10,000. The first 
series will be available around the beginning 

of the year.
Locals can find his pieces at the Godard Gallery 

at the Miracle Mile Shops at Planet Hollywood.
If fine art photography is more to your liking, you’ll 

definitely be drawn to Rob McDonald’s work. Trained as 
a commercial photographer for years, McDonald now 
focuses on something he really loves—wine.

“If you do images of things you love, you’re better 
at it,” says McDonald. “Wine is all about the experience. 
With my art, I want viewers to feel a mood and  
use their imagination to get something out of it that 
touches them.”

McDonald reluctantly succumbed to the digital age, 
and now he embraces computer technology as an adjunct 
to a traditional process. He photographs a setting in 
perhaps 20 different ways; then, he uses the computer to 
digitally manipulate, enhance or paint until he creates his 
extremely detailed artistic vision. 

McDonald’s limited edition giclees sell for $550- 
$900. He also sells unlimited quantities of minis for  
$145-$175. q
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